Chamber’s mission

Statement:

The mission of the Northfield Area Chamber
of Commerece is to lead in the creation,
promotion and enhancement of a healthy
business environment for the Northfield area.

What is the chamber?

B An advocate for business growth and
development.

B The voice of the Northfield business
community.

M A business and tourism resource center
and civic clearing house for information about
the Northfield area.

B An association of business and
professional leaders working together to enhance
and improve economic and civic viability of our
community.

M A versatile, flexible and powerful business
tool that provides a variety of benefits to busi-
nesses.

B An action organization that concentrates
its efforts in the following areas: business
development, economic development, business
promotion, work force education and training,
public relations, membership programs and
services, tourism, and government affairs.

2010 officers and
chamber board:

President: Jim Gleason,
Charles R. Gleason Co., Inc.

Vice President: Ryan Heinritz,
ServiceMaster by Ayotte

Treasurer: Mark Mohlke, Wells Fargo Bank

Past President: Jeff Hasse, Country Inn and
Suites by Carlson, AmericInn Lodge & Suites,
and Oil Can Henry’s

Other Directors:
Joyce Hoogenakker, Kids on Division
Alan Norton, St. Olaf College
Jerry Anderson, Self Storage
James Schlichting, James J. Schlichting PLLC
Tim Geary, Malt-O-Meal Company

Staff:

Executive director: Kathy Feldbrugge

Administrative assistant:
Jen McNamara

Contact Information.

Northfield Area

Chamber of Commerce

205 Third St. W., Suite A, P.O. Box 198,
Northfield, MN 55057

Phone: 507-645-5604 or 800-658-2548
Fax: 507-663-7782

info@northfieldchamber.com
www.northfieldchamber.com
www.visitingnorthfield.com

Chamber News

A montbly Northfield News supplement with news provided by chamber staff
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Key
priorities

for chamber

The Northfield Area Chamber of Com-
merce leadership has identified key
priorities for the Chamber organization
during the 2010 year.

Economic and Business
Development

Encourage and promote local business
development and expansion, identify

BUSINESS PEOPLE
INVITED TO ATTEND

B2B AFTER
HOURS

Thursday
February 4, 2010

5:00—-7:00 p.m.

The Crossing
158 Water St. N, Suite 1

Sponsors and tour guides:
Paul Smith with Edina Realty and
Dianne Kyte with Coldwell Banker

South Metro Realty

RSVP: Call or email the
Chamber office,
507-645-5604 or
info@northfieldchamber.com
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“Banking on a sure thing. Our Chamber”
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Come enjoy our large selection of domestic
and imported wines, beer and spirils.
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positive and constructive ways the busi-
ness community can grow and develop,
and work with the city, county and
neighboring jurisdictions to foster coop-
eration on economic development issues
and other initiatives that will enhance
business development for the Northfield
area.

Government Affairs/
Public Policy

Advocate for business growth and pros-
perity, support and defend the business
community, and review and take posi-
tions on issues that affect our Chamber
members and the Northfield area busi-
ness community.

Membership

Guarantee every member receives value
from their Chamber membership invest-
ment by providing meaningful benefits
for business and individual development.

Tourism

As the tourism headquarters of the
community, the Chamber will enhance
the economic vitality of the community
by promoting the area and what it has to
offer, and invite and bring visitors to the
Northfield area.

The Chamber Executive Committee
is preparing the 2010 Chamber Plan of
Action and will present it to the Board for
approval in January. Also, the Executive
Committee will review key aspects of the
Chamber organization and its operation.

Minnesota chamber
iIdentiyes yve priority issues

The economy will be center stage when
the 2010 Legislature convenes February
4. David Olson, the Minnesota Chamber
president, has said that the Minnesota
Chamber will be working hard to en-
sure that the Legislature does nothing
to increase the cost of doing business
and slow the recovery. The Minnesota
Chamber has positions on approximately
50 policies, and according to Olson, their
top five priorities are:

Spending/tax reform

Advance spending reform that fo-
cuses on three components: Change the
way the state sets its budgets to avoid
over committing during times of sur-
plus and to prioritize spending. Deliver
government services at a lower cost per
unit while maintaining or improving
service. Reduce the overhead expenses
of government, including recommenda-
tions on public employee benefits and
compensation. Also, start the discussion
on tax reform with a focus to encour-
age the growth of business in Minnesota
and to create a more stable source of tax
revenues.

Health care reform

Employers and employees alike need

quality and affordable health care. The
potential impact of federal health care
reform legislation keeps health care a
priority. Also, continue to monitor and
support implementation of the 2008
state health care reform bill.
Environmental permitting

Streamlining, adding certainty and
reducing the cost of the environmen-
tal permitting process is important to
economic development. Businesses of all
types and sizes identify problems in the
system. In general, what takes months
in other states can take multiple years in
Minnesota.
Repealing the nuclear ban

Eliminating this gag rule that prevents
regulators from even talking about ex-
pansion of nuclear energy is necessary to
ensure a reliable supply of competitively
priced electricity.
Alternative teacher licensing

Minnesota should provide alternative
opportunities for college graduates and
experienced professionals to gain teacher
accreditation. Studies show that second
to parents, quality teachers are the top
predictor of student success.

Buy Local!

Be Local is whatever

a brighter, more vibrant

the Northfield area first for
goods and services. That
encompasses all business
from consumer purchases,
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“Helping Build a Strong Chamber” “Happy to be a Chamber Member” Pleased to be a
NORTHFIELD AREA Chamber Member
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